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- Shannon, C. E., & Weaver, W. (1949). The mathematical theory of communication. University of Illinois Press, p44.
2 - Pierce, J. R. (1961). Information theory and communication systems. Dover Publications, p56.
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3 - Mind Tools Editorial Team. (2023, January 10). The importance of cultural sensitivity in communication. Mind Tools.

4 - Marler, J. M., & Cooper, P. L. (2016). Intercultural communication: A practical introduction. Routledge, p55.

5 - Shannon, C. E. (1948). A mathematical theory of communication. The Bell System Technical Journal, 27(3), 379-423.
[DOI: 10.1002/j.1538-7305.1948.tb01338.x].

6 - Weaver, W. (1949). The theory of communication. Scientific American, 181(1), 11-17. [DOI:
10.1038/scientificamerican0749-11].

"- Gouran, D. S., & Philipsen, P. H. (1999). Communication: A cultural perspective. Waveland Press.
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8 - Wilbur Schramm (1954), The Elements of Communication, including the Westley & MacLean model, p71.
% - by Dennis S. Gouran and Peter H. Philipsen (1999): Communication: A Cultural Perspective, p88.
10 - Bruce H. Westley and Malcolm S. MacLean (1957), A Model of Communication for Public Health Education. P55.
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11 _"3ocial Theory and Social Change" by Peter Berger and Thomas Luckmann (1966): This book introduces the concept
of the social construction of reality and how it relates to communication, p22.

2 . "The Social Construction of Reality" by Peter L. Berger and Thomas Luckmann (1967): This article introduces the
concept of the social construction of reality and how it relates to communication.

13 - "Communication Theory: Foundations, Perspectives, and Practice” by James R. Carey (1989): This book provides a
comprehensive overview of communication theory, including the social model of communication, p31.

14 _ Aristotle. (384 BCE). Rhetoric. [In W. Rhys Roberts (Trans.)]. W. D. Ross (Ed.). Oxford University Press. (Original
work published 384 BCE).

15 - Carnegie, D. (1931). The art of public speaking. Simon and Schuster, p12-33.

16 . Kennedy, G. A. (1989). The enduring relevance of Aristotle's rhetoric. Quarterly Journal of Speech, 75(1), 1-22. [DOI:
10.1080/00225173.1989.11823668].
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7~ Herrick, J. A. (1999). Aristotle’s model of communication. Communication Quarterly, 47(2), 112-125. [DOI:
10.1080/01461979909369822].

18 - pathos (Appeal to Emotions) (Apyaic EAAviké: médOog): Evoking the audience's emotions to connect with them and
influence their judgment (Aristotle, 384 BCE).

19 - Logos (Logical Appeal) (Apyoio EXAnvicd: Adyog): Using logic, reasoning, and evidence to persuade the audience
(Aristotle, 384 BCE).
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20 - Davies, P. J. (2002). The revival of interest in Harold Lasswell's propaganda model. European Journal of
Communication, 16(2), 165-190. [DOI: 10.1177/026732310201600202].

2L - Lasswell, H. D. (1948). The language of politics. George Allen & Unwin, p63.

22 . Says What (Message): The content of the message being communicated (Lasswell, 1948), p51.

2 - Carey, J. R. (1989). A brief history of communication theory. Communication Research , 16(1), 97-110. [DOI:
10.1177/009365028901600104].
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2 - In Which Channel (Medium): The means by which the message is transmitted (e.g., television, radio, social media)
(Lasswell, 1948), p23.
%5 - With What Effect (Impact): The outcome or influence the message has on the audience (Lasswell, 1948), p12-31.
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¢ - Berlo, D. K. (1960). The process of communication. Holt, Rinehart and Winston, p55.

7 - DeVito, J. A. (2017). Interpersonal communication: Essentials for effective everyday communication. Routledge,p11.
8 - Source (S): The person who initiates the communication and encodes the message (Berlo, 1960), p22.

° - Message (M): The content being communicated, including both verbal and nonverbal elements (Berlo, 1960), p34.
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30 - Channel (C): The medium through which the message is transmitted (e.g., face-to-face, email, phone call) (Berlo,
1960), p12-47.
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31 - Receiver (R): The person who decodes the message and interprets its meaning (Berlo, 1960), p10.

32 - Schramm, W. (1954). The process of communication. University of Illinois Press. (Original work published 1954), p22.
33 - Gouran, D. S., & Philipsen, P. H. (1999). Communication: A symbolic perspective. Longman, p18.

3 - Carey, J. R. (1989). A brief history of communication theory. Communication Research, 16(1), 97-110. [DOI:
10.1177/009365028901600104].
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3% - Schoenhaut, M. K. (1988). The Osgood-Schramm model of communication: An overview. Communication Quarterly,
36(4), 328-339. [DOI: 10.1080/01461978809369524].

3 - Circular Communication: Unlike the linear sender-message-receiver model, the Osgood-Schramm model emphasizes a
two-way flow of messages between participants (Schramm, 1954), p23.

87 - Equality of Participants: Both the sender and receiver are actively involved in encoding (putting thoughts into
messages) and decoding (interpreting messages) (Schramm, 1954), p30.
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1. "Communication Theory: Foundations, Perspectives, and Practice" by James R. Carey
(1989): This book provides a comprehensive overview of communication theory, including the
social model of communication, p31.

2. "Social Theory and Social Change" by Peter Berger and Thomas Luckmann (1966): This
book introduces the concept of the social construction of reality and how it relates to
communication, p22.

3. "The Social Construction of Reality" by Peter L. Berger and Thomas Luckmann (1967):
This article introduces the concept of the social construction of reality and how it relates to
communication.

4. Aristotle. (384 BCE). Rhetoric. [In W. Rhys Roberts (Trans.)]. W. D. Ross (Ed.). Oxford
University Press. (Original work published 384 BCE.(

5. Berlo, D. K. (1960). The process of communication. Holt, Rinehart and Winston, p55.

6. Bruce H. Westley and Malcolm S. MacLean (1957), A Model of Communication for
Public Health Education. P55.

7. by Dennis S. Gouran and Peter H. Philipsen (1999): Communication: A Cultural
Perspective, p88.

8. Carey, J. R. (1989). A brief history of communication theory. Communication Research ,
16(1), 97-110. [DOI: 10.1177/009365028901600104 .[

9. Carnegie, D. (1931). The art of public speaking. Simon and Schuster, p12-33.

10. Channel (C): The medium through which the message is transmitted (e.g., face-to-face,
email, phone call) (Berlo, 1960), p12-47.

11. Circular Communication: Unlike the linear sender-message-receiver model, the
Osgood-Schramm model emphasizes a two-way flow of messages between participants
(Schramm, 1954), p23.
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